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Email: edda.humprecht@uni-jena.de 
Google Scholar: https://scholar.google.com/citations?user=SekZNgoAAAAJ&hl 
ResearchGate: https://www.researchgate.net/profile/Edda-Humprecht 
ORCID ID: 0000-0002-8127-2088 

EDUCATION 

02/2011 –09/2014 Ph.D., University of Zurich. Dissertation: Shaping News Performance. Comparing 
Online News in Six Western Democracies. Committee members: Prof. Frank Esser 
and Prof. Gabriele Siegert (University of Zurich) 

10/2008 –01/2011 Master of Arts in Political Communication and Media Research, Free University 
of Berlin. Thesis: Business models for online journalism. A comparative study on 
the influence of the media systems of Germany and France. 

09/2009 – 02/2010 Studies in Political and Public Communication at CELSA, University of Paris 
Sorbonne, France 

10/2003 – 04/2007 Bachelor of Arts in Media and Communication Science (Minor: Political Science), 
Free University of Berlin 

ACADEMIC POSITIONS AND PROFESSIONAL EXPERIENCE 
09/2023 – present Professor (W2) of Communication Science, Focus: Digitalization and the Public 

Sphere 
Institute of Communication Science, University of Jena 

05/2022 – 04/2023 Associate Professor of Digitalization, Information Technology and Societal Change 
Department of Political Science and Sociology, Norwegian University of Science 
and Technology (NTNU) 

02/2015 – 07/2022 Senior Research and Teaching Associate 
Department of Communication and Media Research, University of Zurich (IKMZ) 

08/2013 – 01/2014 Visiting scholar 
Department of Media, Culture and Communication, Steinhardt School, New York 
University, USA 

11/2010 – 01/2015 Research and Teaching Associate 
Department of Communication and Media Research, University of Zurich (IKMZ) 

05/2011– 09/2015 Columnist and podcaster 
NZZ Campus (Zurich, Switzerland) 

09/2008 – 10/2010 Research assistant 
Institute of Media and Communication Policy, Berlin, Germany 

CAREER BREAKS 
2022 3rd daughter (born October) 

2018 2nd daughter (born July) 
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2015 1st daughter (born December) 

AWARDS 

2021 The International Journal of Press/Politics Jay Blumler Best Article Award for the 
best article published in 2020 for “Resilience to Online Disinformation: A 
Framework for Cross-National Comparative Research” 

2021 Best Article of the Year Award (Lynda Lee Kaid Award) received from the Political 
Communication Division of the Association for Education in Journalism and Mass 
Communication (AEJMC) for study, “Resilience to online disinformation: A 
framework for cross-national comparative research” 

2021 Emerging Scholar Award 2021 received from the Swiss Academy of Humanities 
and Social Sciences (SAHS). Total amount: CHF 10’000 (EUR 9’115) 

2019 Best Abstract Award received from the ECREA Political Communication Section 
for the paper “Resilience to Online Disinformation: A Framework for Cross-
National Comparative Research”, together with F. Esser and P. Van Aelst 

2017 Best Paper Award received from the Swiss Association of Communication and 
Media Research (SACM) for Paper "New Types of Online News Media? A 
Typology Approach using QCA" 

2014 Dissertation Award received from the Swiss Association of Communication and 
Media Research (SACM). Amount: CHF 1’250 (EUR 1’180) 

2013 Best Panel Award of the Year received from the Swiss Association of 
Communication and Media Research (SCAM), together with N. Busch, B. 
Hofstetter, S. Studer, M. Kovic 

GRANTS AND THIRD-PARTY FUNDS 

2021 Research grant, Swiss Federal Office of Communication. Project: “Disinformation 
on COVID-19 vaccination on YouTube: An analysis of content, impact, and 
subsequent verification processes via online search” (with S. Kessler, University of 
Zurich). Amount: CHF 49’965 (EUR 45’543) 

2020 Research grants for several smaller projects, IKMZ, University of Zurich. Total 
amount: 10’000 CHF (EUR 9’259) 

2020 Mobility grant, University of Zurich for a research stay at University of Vienna, 
Austria. Amount: CHF 2'000 (EUR 1’863) 

2018 Research grant, Swiss National Science Foundation. Project: “From Uninformed 
to Disinformed Citizens? Comparing Western Information Environments” (with P. 
Van Aelst, University of Antwerp, F. Esser, University of Zurich). Amount: CHF 
380'688 (EUR 354’514) 

2013 Mobility grant, Swiss National Science Foundation for a research stay at NYU, 
USA. Amount: CHF 12'403 (EUR 11’550) 

2012 Research grant, Swiss National Science Foundation. Project: "Comparing Online 
News Under Different Market Conditions: A Cross-National Study of News 
Performance" (together with F. Esser). Amount: CHF 166’232 (EUR 154’803) 

2012 Summer school grant, Swiss National Science Foundation. Amount: CHF 2’000 
(EUR 1’863) 
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2011, 2012, 2015, 
2017 

Travel grants, Swiss Academy of Humanities and Social Sciences. Total amount: 
CHF 4’000 (EUR 3’725) 

 

SELECTED INVITED PRESENTATIONS & KEYNOTES 
12. Guest lecture: Between fact and fiction: How digital developments and disinformation influence 
public opinion worldwide. Digital Society, University of Zurich. Oct 19, 2024. 
11. Keynote: Resilience through knowledge: Scientific perspectives on disinformation in times of social 
polarization. Dies Academicus /(Schillertag), University of Jena. June 28, 2024. 
10. Guest Lecture: Digital Political Communication. Digital Gipfel 2023. University of Jena, Nov 18, 
2023. 
9. Guest lecture: Comparative (Political) Communication Research. University of Loughborough, June 
15, 2023. 
8. Guest lecture: Characteristics, dissemination, and debunking of misinformation and disinformation. 
University of Vienna, June 13, 2022. 
7. Guest lecture: Resilience in Times of Crisis: Comparative Perspectives on Countering Disinformation. 
University of Manheim, April 4, 2022. 
6. Guest lecture: Empirical Research on Mis- and Disinformation. University of Vienna. Dec 13, 2021. 
5. Panel discussion: Science Matters: on the role of science communication in the pandemic. Zürcher 
Film Festival, Sep 27, 2021. 
4. Guest lecture: Resilience to Online Disinformation: Lessons from Cross-National Comparative 
Research. OsloMet Digital Journalism Research speaker series. Dec 07, 2020. 
3. Keynote: How Disinformation spreads in Different Countries. MISDOOM - Multidisciplinary 
International Symposium on Disinformation in Open Online. Oct 26, 2020. 
2. Guest lecture: Unequal framework conditions: Disinformation in international comparison. F3–
Fighting Fake Facts Conference, University of Basel, Switzerland, March 2, 2020. 
1. Guest lecture: Diversity in Online News Comparing Political Affairs Coverage Across Types of Media 
Ownership and Media Systems. University of Bern, Switzerland, Dec 1, 2016. 

News media 

Online/Print 
• Interview: ZEIT Online, 08.06.2024 „Viele sind empfänglicher, als sie es sich selbst eingestehen.“ 

https://www.zeit.de/wissen/2024-06/desinformation-europawahl-fake-news-edda-humprecht 

• Press briefing: Science Media Center, 01.06.2024. Welche Maßnahmen gegen Desinformation 
helfen. https://www.sciencemediacenter.de/alle-angebote/science-
response/details/news/welche-massnahmen-gegen-desinformation-helfen/ 

• Interview: MDR Online. 03.06.2024. Fake-Videos_ Schmeißt die KI dieses Jahr den Wahlkampf 
um? https://www.mdr.de/wissen/psychologie-sozialwissenschaften/ki-gpt-sora-open-ai-video-
deep-fakes-wahlen-wahlkampf-102.html 

• Press briefing: Science Media Center, 16.05.2024. Die Wirkung von Desinformation. 
https://www.sciencemediacenter.de/alle-angebote/science-response/details/news/die-
wirkung-von-desinformation/.  

• Interview: TAZ, 2204.2024. Künstliche Intelligenz im Wahlkampf. https://taz.de/Kuenstliche-
Intelligenz-im-Wahlkampf/!6005209/ 
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• Interview: Tagesspiegel, 28.02.2024. Die Macht der gefälschten Bilder. 
https://www.tagesspiegel.de/wissen/die-macht-der-gefalschten-bilder-werden-mithilfe-
kunstlicher-intelligenz-wahlen-manipuliert-werden-11261665.html 

• Interview: Deutschlandfunk, 24.02.2024. Ki-Fortschritte bei Erstellung von Videos – Experten 
sehen auch Chancen für Politik und Meinungsbildung. https://www.deutschlandfunk.de/ki-
fortschritte-bei-erstellung-von-videos-experten-sehen-auch-chancen-fuer-politik-und-
meinungsbildu-106.html 

• Press briefing: Science Media Center Germany. 23.02.2024. KI-Fortschritte bei der Erstellung 
von Videos und Bildern. https://www.sciencemediacenter.de/alle-angebote/rapid-
reaction/details/news/ki-fortschritte-bei-der-erstellung-von-videos-und-bildern/ 

• Interview: N-TV, 25.10.23. Gefährliche Falschinformationen Wie Tiktok den Krieg in die 
Kinderzimmer bringt, https://www.n-tv.de/politik/Wie-Tiktok-den-Krieg-in-die-Kinderzimmer-
bringt-article24487050.html 

• Interview: Frankfurter Rundschau. Wie der Krieg über soziale Medien zu uns kommt. 
https://www.fr.de/panorama/wie-der-krieg-ueber-soziale-medien-zu-uns-kommt-zr-
92636364.html 

• Interview: SRF, 22.09.2023. Label ohne Wirkung: Triggerwarnungen: So anziehend wie 
verbotene Früchte? https://www.srf.ch/kultur/gesellschaft-religion/label-ohne-wirkung-
triggerwarnungen-so-anziehend-wie-verbotene-fruechte 

• Tagesspiegel, 19.10.2023. Desinformation auf Online-Plattformen Wie geht es weiter mit X? 
(Interview), https://www.tagesspiegel.de/wissen/online-plattformen-wie-geht-es-weiter-mit-x-
10652659.html 

• Interview: SwissInfo, 03.07.2023. Schüren die Sozialen Medien Populismus und Desinformation 
in der Schweiz so stark wie in den USA? https://www.swissinfo.ch/ger/politik/schueren-die-
sozialen-medien-desinformation-und-populismus-in-der-schweiz-so-stark-wie-in-den-usa-
/48609046 

• Interview: NZZ, 21.10.2023. Russische Internettrolle versuchen die Schweizer Politik zu 
beeinflussen – aber es gelingt ihnen schlechter als anderswo, 
https://www.nzz.ch/technologie/russische-internet-trolle-versuchen-die-schweizer-wahlen-zu-
beeinflussen-aber-es-gelingt-ihnen-schlechter-als-anderswo-ld.1761522 

• Zeit Online, 25.10.2023. Wie der Krieg über soziale Medien zu uns kommt. 
https://www.zeit.de/news/2023-10/25/wie-der-krieg-ueber-soziale-medien-zu-uns-kommt 

• Kommentar: politik&kommunikation, 29.11.2022. Das Problem ist, dass Desinformation oft 
einen wahren Kern hat. https://www.politik-kommunikation.de/das-problem-ist-dass-
desinformation-oft-einen-wahren-kern-hat/ 

• Interview: Geo, 25.10.2023. Wie Kinder und Jugendliche Teil der Kriegspropaganda in den 
Sozialen Medien werden. https://www.geo.de/wissen/gesundheit/soziale-medien--wie-wir-teil-
der-kriegspropaganda-werden-33942388.html 

• Science Media Center, 17.10.2023. Twitter-Exodus und Desinformation. 
https://www.sciencemediacenter.de/alle-angebote/rapid-reaction/details/news/twitter-
exodus-und-desinformation/ 

• Interview: higgs.ch, Oct 27-30, 2021. Interview series on the societal consequences of the 
pandemic: https://www.higgs.ch/ich-war-schockiert-wie-wenig-das-land-bereit-war/46689/. 

• Interview: Migros Magazin, Oct 18, 2021. Weshalb funktionieren Fake News so gut?. 
https://www.migros.ch/de/Magazin/2021/10/humprecht-desinformation.html. 

• Interview: Watson, 6.10.2021. Why disinformation on vaccination spreads well: This is what the 
Fake News researcher says. https://www.watson.ch/schweiz/wissen/364666302-warum-sich-
falsche-informationen-zur-covid-impfung-gut-verbreiten 
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• Press briefing: Science Media Center Germany, July 5,2021. Desinformation vor der 
Bundestagswahl. https://www.sciencemediacenter.de/en/alle-angebote/press-
briefing/details/news/desinformation-vor-der-bundestagswahl-methoden-wirkung-und-
gegenmassnahmen/. 

• Interview: Die Debatte. Mar 11, 2021. Wie Twitter und Facebook reguliert werden können. Link: 
https://www.die-debatte.org/debattenkultur-meinungsfreiheit-in-sozialen-medien 

• Interview: Enter Ratgeber digitale Medien (01/2021): Fake News und Deep Fakes. Link: 
https://www.swisscom.ch/de/schulen-ans-internet/enter.html 

• Interview: UZH Magazin 3/2020. Resilienz gegen Desinformation. Link: 
https://www.magazin.uzh.ch/en/current.html. 

• Interview: Swissinfo, June 29, 2020: Resisting Covid-19 ‘fake news’ with a high dose of public 
trust. Link: https://www.swissinfo.ch/eng/resisting-covid-19--fake-news--with-a-high-dose-of-
public-trust/45859742 

• Democratic Audit, 24.03.2020: Why resilience to online disinformation varies between 
countries, https://www.democraticaudit.com/2020/03/24/why-resilience-to-online-
disinformation-varies-between-countries/ 

• Interview: Impact, Dec 3, 2019: “Kein Journalismus ohne Menschen”. [No journalism without 
humans]. Link: https://impact.zhaw.ch/detail/wenn-roboter-dichten-und-berichten. 

• Medienwoche, 16.05.2019: Automatisierung Im Journalismus, 
https://medienwoche.ch/2019/05/16/automatisierung-im-journalismus-evolution-statt-
revolution/ 

• Interview: Landbote, April 4, 2018: “Pro-Russland und Anti-Nato: Alternative News direkt aus 
Seen” [Pro Russia and Anti Nato: Alternative News from Seen/ Switzerland].  

TV/ Radio 

• Interview: Einstein, SRF. March 24, 2022: Radikalisierung während der Pandemie. 
https://www.srf.ch/play/tv/einstein/video/corona-radikalisierung-die-
analyse?urn=urn:srf:video:47ba8804-1a21-4a50-a02b-fe2d46043de0 

• Interview: Podcast SRF. Feb 1, 2022. Dark Social: Telegram – Queen of Darkness. 
https://www.srf.ch/audio/hotspot/dark-social-2-telegram-koenigin-der-dunkelheit?id=12135224 

• Interview: Tagesschau, SRF. Oct 25, 2021: Fake News in Krisenzeiten. 
https://www.srf.ch/play/tv/sendung/tagesschau?id=ff969c14-c5a7-44ab-ab72-14d4c9e427a9 

• Interview: 10vor10, Swiss Public Broadcaster. Sep 2, 2021. Fake News zu Afghanistan. 
• Interview: Neue Züricher Zeitung TV. Apr 21, 2021. Wie sich Corona-Skeptiker auf Telegram 

radikalisieren. https://www.nzz.ch/schweiz/corona-skeptiker-im-telegram-chat-radikalisiert-
ld.1612759 

• Interview: Deutschlandfunk Kultur. Jan 30, 2021: Visionen eines Internetriesen. Link: 
https://www.deutschlandfunkkultur.de/breitband-sendungsueberblick-visionen-eines-
internetriesen.1264.de.html?dram:article_id=491704  

• Interview: Einstein, SRF. Sep 11, 2020: Fake News in Corona-Zeiten. 
https://www.srf.ch/play/tv/einstein/video/fake-news-in-corona-zeiten? 

• Interview: Salon in Gesellschaft, 08/2020. Fragile Truth. 
http://saloningesellschaft.eu/veranstaltungen 

• Interview: Echo Der Zeit, SRF. May 21, 2020: Die raffiniert Lüge: Corona, HVI und die 
Geheimdienste. https://www.srf.ch/sendungen/echo-der-zeit/die-raffinierte-luege 

• Interview: Deutschlandfunk. Feb 24, 2018: Ende des Solidaritätsprinzips? Der öffentlich-
rechtliche Rundfunk und sein Beitrag zur Demokratie. 



  

PUBLICATION LIST  
Journal articles  

Baumann, M., & Humprecht, E. (2024). Examining the spread of disinformation on Facebook during 
the first wave of the Covid-19 pandemic: A case study in Switzerland. Communications. 
https://doi.org/10.1515/commun-2023-0059 

Lühring, J., Hameleers, M., Humprecht, E., & Möller, J. (2024). Trust in a Digital World. The Roles of 
Media Trust and Ordinary Citizen Cues in Online Disinformation’s Credibility. Medien & 
Kommunikationswissenschaft, 72(3), 297–312. https://doi.org/10.5771/1615-634X-2024-3-297 

Humprecht, E., Van Alest, P., Staender, A., Morosoli, S., Esser, F. (2024):  Emotionalized Social Media 
Environments: How Alternative News Media and Populist Actors Drive Angry Reactions on Facebook. 
Political Communication. DOI: 10.1080/10584609.2024.2350416 

Humprecht, E. & Kessler, S. (2024): Unveiling Misinformation on YouTube: Examining the Content of 
COVID-19 Vaccination Misinformation Videos in Switzerland. Frontiers in Communication. 
https://doi.org/10.3389/fcomm.2024.1250024 

Staender, A., Humprecht, E., Esser, F (2024). Alternative media vary between mild distortion and 
extreme misinformation: Steps toward a typology. Digital Journalism. 
https://doi.org/10.1080/21670811.2024.2326928 

Humprecht, E. (2023): The Role of Trust and Attitudes toward Democracy in the Dissemination of 
Disinformation—a Comparative Analysis of Six Democracies. Digital Journalism. DOI: 
10.1080/21670811.2023.2200196 

Oehmer-Pedrazzi, F., Kessler, S. H., Humprecht, E., Sommer, K., & Castro, L. (2023). Steckbrief 
«DOCA–Database of Variables for Content Analysis». Zur Relevanz, Zielstellung, Inhalt und 
Partizipationsmöglichkeiten der Datenbank für Operationalisierungen der standardisierten 
Inhaltsanalyse. Studies in Communication Sciences, 23(3), 391-395. 

Kessler, S. & Humprecht, E. (2023): COVID-19 misinformation on YouTube: An analysis of its impact 
and subsequent online information searches for verification. Digital Health. 
https://doi.org/10.1177/20552076231177131 

Boulianne, S. & Humprecht, E. (2023). Perceived Exposure to Misinformation and Trust in Institutions 
in Four Countries Before and During a Pandemic. International Journal of Communication, 17(2023), 
2024–2047.  

Hameleers, M., Humprecht, E., Lühring, L., Möller, J. (2023): Different Degrees of Deception – The 
Effects of Different Types of COVID-19 Disinformation and the Effectiveness of Corrective Information 
in Crisis Times. Information, Communication & Society, 26 (9), 1699-1715. 

Humprecht, E., Staender, A., Morosoli, S., Van Alest, P., Esser, F. (2023): The sharing of Disinformation 
in Cross-National Comparison -Analyzing Patterns of Resilience. Information, Communication & 
Society, 26 (7), 1342-1362 

Humprecht, E., Castro, L., Blassnig, S., Engesser, S., Brüggemann, M. (2022): Changing Media Systems 
in the Digital Age – A Comparison of 30 countries. Journal of Communication. DOI: 
10.1093/joc/jqab054  

Morosoli, S., Van Alest, P., Humprecht, E., Esser, F., Staender, A. (2022).	Identifying the Drivers Behind 
the Dissemination of Online Misinformation: A Study on Political Attitudes and Individual 
Characteristics in the Context of Engaging With Misinformation on Social Media. American Behavioral 
Scientist. DOI: 10.1177/00027642221118300 

Staender, A., Humprecht, E., Morosoli, S., Van Alest, P., Esser, F. (2022) Is Sensationalist Disinformation 
More Effective? Three Facilitating Factors at the National, Individual, and Situational Level. Digital 
Journalism, 10 (6), 976-996. 
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Hellmueller, L., Lischka, J. A., & Humprecht, E. (2021). Shaping (non)-discursive social media spaces: 
Cross-national typologies of news organizations’ heavy commenters. New Media & Society, 23(11), 
3249–3267. 

Humprecht, E., Esser, F., & Van Aelst, P. (2020). Resilience to Online Disinformation: A Framework for 
Cross-National Comparative Research. The International Journal of Press/Politics, 25(3), 493-516. 

Humprecht, E., Hellmueller, L., & Lischka, J. A. (2020). Hostile Emotions in News Comments: A Cross-
National Analysis of Facebook Discussions. Social Media + Society, 6(1). 

Humprecht, E. (2020). How Do They Debunk “Fake News”? A Cross-National Comparison of 
Transparency in Fact Checks. Digital Journalism, 8(3), 310–327. 

Humprecht, E. (2019). Where “Fake News” Flourish: A Comparison Across Four Western Democracies. 
Information, Communcation & Society, 21:1-16. 

Mathis, T. & Humprecht, E. (2018): Werden Leitmedien häufiger zitiert? - Eine empirische 
Überprüfung am Beispiel der Schweiz [Are legacy media quoted more frequently? - An empirical 
examination using the example of Switzerland]. Medien & Kommunikationswissenschaft, 66(1):41-57. 

Humprecht, E., & Esser, F. (2018). Mapping digital journalism: Comparing 48 news websites from six 
countries. Journalism, 19(4):500-518. 

Humprecht, E. & Esser, F. (2018): Diversity of Online News. On the importance of ownership types 
and media system types. Journalism Studies, 19(12):1825-1847. 

Humprecht, E. & Esser, F. (2017): A Glass Ceiling in the Online Age? Explaining the 
Underrepresentation of Women in Online Political News. European Journal of Communication, 
32(5):439-456. 

Castro Herrero, L., Humprecht, E., Engesser, S., Brüggemann, M. & Büchel, F. (2017). Rethinking Hallin 
and Mancini (2004) beyond the West: An analysis of media systems in Central and Eastern Europe. 
International Journal of Communication, 11(27):4797-4823. 

Büchel, F., Humprecht, E., Castro-Herrero, L., Engesser, S., Brüggemann, M. (2016). Building Empirical 
Typologies with QCA: Toward a Classification of Media Systems. The International Journal of 
Press/Politics, 21(2):209-232. 

Brüggemann, M., Humprecht, E., Kleis Nielsen, R., Karppinen, K., Cornia, A., & Esser, F. (2016). 
Framing the Newspaper Crisis. Journalism Studies, 17(5), 533–551. 

Engesser, S. & Humprecht, E. (2015): Frequency or Skillfulness: How professional news media use 
Twitter in five Western countries. Journalism Studies, 16(4), 513–529. 

Brüggemann, M., Engesser, S., Büchel, F., Humprecht, E., & Castro, L. (2014). Hallin and Mancini 
(2004) Revisited: Four Empirical Types of Western Media Systems. Journal of Communication, 64(6), 
1037–1065. 

Humprecht, E. & Büchel, F. (2013). More of the Same or Marketplace of Opinions? A Cross-National 
Comparison of Diversity in Online News Reporting. The International Journal of Press/Politics, 18(4), 
436–461. 

Brüggemann, M., Esser, F. & Humprecht, E. (2012): The Strategic Repertoire of Publishers in the Media 
Crisis. Journalism Studies, 13(5-6), 742–752. 

Books and edited volumes 

Metag, F., Humprecht, E., Fawzi, N. (forthcoming 2027): Lehrbuch Politische Kommunikation. Nomos. 

Oehmer, F., Kessler, S., Humprecht, E., Sommer, K., Castro Herrero, L. (in press): Handbook of 
Standardized Content Analysis. Wiesbaden: Springer. 

Oehmer, F., Kessler, S., Humprecht, E., Sommer, K., Castro Herrero, L. (Eds.): Database of Categories 
for Content Analysis. Open Access Database. https://www.hope.uzh.ch/doca. 
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Humprecht, E. (2016). Shaping Online News Performance. Political News in Six Western Democracies. 
Basingstoke: Palgrave Macmillan. 

Chapters 

Humprecht, E. (forthcoming 2025): Misinformation and Disinformation. In: Nai, A., Grömping, M., & 
Wirz, D. (Ed.). Elgar Encyclopedia of Political Communication. Cheltenham: Edward Elgar Publishing. 

Oehmer, F., Kessler, S., Humprecht, E., Sommer, K. (2022): Conclusion. In: Oehmer, F., Kessler, S., 
Humprecht, E., Sommer, K., Castro Herrero, L. (Eds.): Handbook of Standardized Content Analysis. 
Wiesbaden: Springer. 

Kessler, S., Humprecht, E., Oehmer, F., Sommer, K. (2022): Manual Content Analysis. In: Oehmer, F., 
Kessler, S., Humprecht, E., Sommer, K., Castro Herrero, L. (Eds.): Handbook of Standardized Content 
Analysis. Wiesbaden: Springer. 

Staender, A. & Humprecht, E. (2022): Online Disinformation: In: Oehmer, F., Kessler, S., Humprecht, E., 
Sommer, K., Castro Herrero, L. (Eds.): Handbook of Standardized Content Analysis. Wiesbaden: Springer. 

Humprecht, E.: News Performance (2022). In: Oehmer, F., Kessler, S., Humprecht, E., Sommer, K., Castro 
Herrero, L. (Eds.): Handbook of Standardized Content Analysis. Wiesbaden: Springer.  

Schwaiger, L., Vogler, D., Fürst, S., Kessler, S., Humprecht, E., Schweizer, C., Rivière, M. (2021).  
Representation of Women in Swiss Media Coverage. In: Eisenegger et al. Quality of the News Media 
Yearbook. Zurich: Research Center Public Sphere and Society. 

Frischlich, L. & Humprecht, E. (2021). Trust, Democratic Resilience, and the Infodemic. Policy Paper 
Series by the Israel Public Policy Institute: “Facing up to the Infodemic: Promoting a Fact- Based Public 
Discourse in Times of Crisis.” 

Humprecht, E. (2021). Actor diversity (News Performance). DOCA - Database of Variables for Content 
Analysis. https://doi.org/10.34778/2l 

Humprecht, E. (2021). Cause/antecedents/history (News Performance). DOCA - Database of Variables 
for Content Analysis. https://doi.org/10.34778/2i 

Humprecht, E. (2021). Change of perspectives (News Performance). DOCA - Database of Variables for 
Content Analysis. https://doi.org/10.34778/2j 

Humprecht, E. (2021). Critical analysis and comment (News Performance). DOCA - Database of 
Variables for Content Analysis. https://doi.org/10.34778/2k 

Staender, A., & Humprecht, E. (2021). Publishers/sources (Disinformation). DOCA - Database of 
Variables for Content Analysis. https://doi.org/10.34778/4c 

Staender, A., & Humprecht, E. (2021). Topics (Disinformation). DOCA - Database of Variables for 
Content Analysis. https://doi.org/10.34778/4d 

Staender, A., & Humprecht, E. (2021). Types (Disinformation). DOCA - Database of Variables for Content 
Analysis. https://doi.org/10.34778/4e 

Humprecht, E. (2019). Ownership of News Media. In Vos, T. & Hanusch, F. (Eds.): The International 
Encyclopedia of Journalism Studies. 
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